Farmers markets have operated in Minneapolis for more than 100 years. Twenty-nine markets operated in 2018 with about 800 vendors representing a range of ages, cultures, and geography. Markets are independently managed, varying in governance structure, and until recently without coordination. Collaboration among Minneapolis markets was identified as a priority in 2009 and realized in 2017 with the formation of the Farmers Markets of Minneapolis, which engaged market managers, the City of Minneapolis, the University of Minnesota, and other partners.
Conclusion
The Farmers Markets of Minneapolis is a promising collaborative model, bolstered by city and university partnerships. Like any healthy organization, the system of collaborative relationships has required ongoing maintenance. Productivity coupled with time for informal check-ins and social time have been critical contributors to the endurance of the collaborative partnership and projects to date. Ongoing invitations to participate and flexible, adaptive roles and approaches have helped engage new partners when existing partners have left their roles.
